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Abstract 

Small-scale home industries face challenges in expanding consumer reach due to limited digital 
marketing capabilities. This study developed an Artificial Intelligence (AI)-driven consumer 
outreach strategy using big data analytics to address this issue. The strategy design focused on 
collecting, analyzing, and applying consumer data from various digital platforms to identify 
consumer behavior patterns and market preferences. Using machine learning algorithms, this 
model significantly enhanced marketing relevance and reach, enabling the acquisition of new 
consumers while retaining existing ones. The findings indicated that this big data and AI-based 
approach yielded substantial efficiency in reaching the target market segments. This strategy 
provides an innovative solution for small-scale home industries to improve competitiveness and 
retain a larger market share.  
Keywords: Artificial Intelligence; Big data analytics; Consumer outreach; Small-scale home 
industries; Marketing strategy  

Abstrak 
Industri rumahan skala kecil menghadapi tantangan dalam memperluas jangkauan konsumen 
karena keterbatasan dalam kemampuan pemasaran digital. Studi ini mengembangkan strategi 
penjangkauan konsumen berbasis Kecerdasan Buatan (Artificial Intelligence/AI) dengan 
memanfaatkan analitik big data untuk mengatasi permasalahan tersebut. Perancangan strategi 
difokuskan pada pengumpulan, analisis, dan penerapan data konsumen dari berbagai platform 
digital guna mengidentifikasi pola perilaku konsumen dan preferensi pasar. Dengan 
menggunakan algoritma pembelajaran mesin (machine learning), model ini secara signifikan 
meningkatkan relevansi dan jangkauan pemasaran, memungkinkan perolehan konsumen baru 
sekaligus mempertahankan konsumen yang sudah ada. Temuan menunjukkan bahwa 
pendekatan berbasis big data dan AI ini memberikan efisiensi yang signifikan dalam 
menjangkau segmen pasar yang ditargetkan. Strategi ini menawarkan solusi inovatif bagi 
industri rumahan skala kecil untuk meningkatkan daya saing dan mempertahankan pangsa 
pasar yang lebih besar. 
Kata Kunci: Artificial Intelligence; Big data analytics; Consumer outreach; Small-scale home 
industries; Marketing strategy 

 
1. Introduction 

The expansion of consumer reach is vital for the survival and growth of small-scale 
home industries, especially in an era where digital transformation has revolutionized consumer 
interactions across various sectors. These industries, often characterized by limited resources 
and regional outreach, face increasing competition from larger corporations with advanced 
digital marketing capabilities. Artificial Intelligence (AI) and big data analytics are emerging as 
essential tools for overcoming these challenges by enabling small businesses to engage more 
effectively with consumers [1]. The potential of AI-driven strategies in enhancing market reach is 
of significant interest, given their ability to process large amounts of consumer data and deliver 
tailored marketing insights. 

Despite the potential of digital solutions, small-scale home industries often encounter 
barriers when attempting to implement AI and big data strategies. Research highlights a 
pronounced gap between large companies, which frequently leverage these technologies, and 
smaller businesses that may lack access to or understanding of these advanced tools [2]. 

https://issn.lipi.go.id/terbit/detail/1560841321
mailto:yogisuprayogi@telkomuniversity.ac.id


Jutisi  e-ISSN: 2685-0893     ◼ 

 

Designing AI-Driven Consumer Outreach Strategies ……… (Yogi Suprayogi) 

2687 

Studies have demonstrated that small businesses struggle to effectively harness data-driven 
marketing tools, which impedes their ability to expand consumer bases in competitive markets 
[3]. This gap in digital adaptation among small enterprises underscores the need for tailored, 
accessible solutions. 

Previous research has explored various approaches to expand consumer reach through 
digital means, though much of this work focuses on larger companies with more resources [1]. 
There is a growing body of literature advocating for scalable AI solutions for small businesses, 
particularly in rural or less digitally integrated areas. However, most solutions have been limited 
in scope, often excluding home industries or failing to account for the unique characteristics of 
small-scale businesses. This study seeks to address these limitations by focusing specifically on 
small-scale home industries, an area where digital advancements could have substantial 
impact. 

Several studies support the use of AI in consumer outreach strategies, suggesting that 
machine learning algorithms can significantly enhance the accuracy and efficiency of targeted 
marketing efforts [4]. For instance, research has shown that AI tools can analyze large datasets 
to identify consumer preferences, enabling more personalized marketing approaches[5]. Yet, 
while these findings are promising, they are often restricted to high-investment sectors and 
larger retail businesses[6]. There is limited research on how these AI tools could be adapted for 
smaller home industries with distinct constraints. 

The theoretical foundation of this study lies in AI-driven big data analytics, which can 
process diverse consumer data to predict trends and preferences effectively. According to 
recent studies, big data analytics enhances decision-making processes by uncovering patterns 
in consumer behavior that might otherwise go unnoticed [7]. This concept has been applied 
extensively in larger firms to enhance marketing strategies, but its application in small-scale 
industries remains underexplored. By leveraging big data analytics, small-scale home industries 
could gain a competitive edge by understanding consumer demands at a deeper level[8]. In 
terms of state-of-the-art, recent advancements in AI for marketing focus on machine learning 
algorithms capable of analyzing consumer data across multiple platforms, providing insights that 
are both timely and accurate [9]. However, the application of these technologies remains largely 
experimental for small home industries. The novelty of this research lies in adapting these 
advanced AI-driven methods specifically for small-scale home industries, making big data 
analytics accessible and practical for limited-resource businesses. 

This study aims to bridge the gap between AI technologies and small-scale home 
industries by developing an AI-driven consumer outreach model. By focusing on data from 
various digital channels, the proposed model will assess and apply consumer insights that are 
typically only accessible to larger firms. This approach not only democratizes advanced 
marketing tools but also proposes a framework through which small-scale industries can 
increase their consumer reach efficiently. 

The primary objective of this research is to design a comprehensive AI-driven strategy 
that uses big data insights to enhance consumer outreach for small home industries. This 
involves identifying critical consumer behavior patterns, implementing scalable AI solutions, and 
assessing the effectiveness of these approaches in real-world applications. The study's 
outcomes aim to demonstrate that small industries can achieve greater market penetration 
without extensive investment in complex technologies[10]. In conclusion, this research fills a 
gap in existing literature by providing a feasible, AI-driven consumer outreach solution tailored 
to small-scale home industries. It contributes to the field by demonstrating that big data analytics 
and AI are not exclusively the domain of large corporations but are also applicable to smaller 
industries aiming for market expansion. The findings of this study offer practical implications for 
small business owners, policymakers, and technology developers, highlighting an accessible 
path to digital integration in the home industry sector. 

 
2. Literature Review 
2.1 Marketing Management 

Shelby Hunt's perspective on marketing emphasizes the importance of a market-
oriented approach, particularly through the lens of the Resource-Advantage (R-A) Theory. Hunt 
posits that successful marketing stems from utilizing an organization's unique resources and 
capabilities to achieve a competitive advantage in the marketplace [11]. Within the context of 
home industries, the R-A Theory suggests that small-scale businesses can leverage AI and big 
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data as strategic resources to enhance market reach and compete more effectively. This 
approach diverges from traditional marketing theories by focusing on innovation, resource 
optimization, and differentiation rather than merely increasing product visibility. 

Hunt’s R-A Theory also emphasizes the importance of understanding consumer needs 
and aligning business strategies with these needs to sustain competitive advantages [12]. For 
home industries, applying this principle means focusing on a more personalized, data-driven 
consumer engagement strategy. Given the challenges faced by small-scale businesses in 
reaching a broad consumer base, utilizing AI to uncover unique consumer insights can enable 
these industries to deploy targeted marketing efforts that meet specific consumer expectations. 
According to Hunt, competitive advantage in the R-A Theory relies on dynamic capabilities, 
which refers to a business's ability to adapt to changing consumer preferences and 
technological advancements [13]. This concept is essential when considering the volatile nature 
of digital markets. AI-driven consumer outreach strategies, supported by big data insights, offer 
home industries the flexibility to quickly adapt to shifts in consumer behavior, thus ensuring a 
sustained competitive edge. 

Hunt's marketing theory is relevant to this research, as it underscores the role of 
technology in reshaping competitive strategies. Past studies have explored the application of 
the R-A Theory in traditional retail sectors, yet there is a limited application of these principles to 
small-scale home industries utilizing AI and big data. This gap highlights the potential for small 
industries to adopt innovative digital tools, aligning with Hunt’s theory that competitive 
advantage can be achieved by leveraging unique resources such as data analytics. 
 
2.2 Consumer Behavior 

Consumer behavior research focuses on understanding the motivations, needs, and 
preferences that drive purchasing decisions, an area that AI and big data have significantly 
influenced. Theories in consumer behavior suggest that personalized experiences, often 
derived from consumer data insights, increase engagement and conversion rates [14]. For 
small-scale home industries, understanding consumer behavior through big data analytics 
allows for the creation of customized marketing strategies that resonate with individual 
preferences, which can effectively broaden consumer outreach. 

Recent studies in consumer behavior highlight the role of digital data in capturing 
detailed consumer profiles, enabling businesses to forecast buying patterns and preferences 
more accurately [15]. Small businesses can benefit from AI tools that analyze large volumes of 
consumer data, identifying patterns and trends that inform more precise marketing strategies. 
This approach not only aligns with consumer preferences but also enhances consumer loyalty 
by offering more relevant product suggestions and promotions. 

AI-driven consumer behavior analysis has been extensively applied in the retail sector 
but is still emerging in small-scale industries, particularly home industries. Consumer data 
analysis allows for segmentation based on preferences, geographic location, and buying habits, 
making it possible for home industries to target diverse consumer groups effectively [16]. This 
segmentation capability enhances the consumer outreach process, as businesses can focus 
their marketing efforts on the segments most likely to engage with their products. 

Another key aspect of consumer behavior in the context of AI and big data is the 
concept of predictive analytics, which uses historical consumer data to forecast future 
purchasing behavior [17]. Predictive analytics enables small businesses to allocate resources 
efficiently, focusing on consumers who show high purchase intent. This process is essential for 
home industries with limited marketing budgets, as it allows them to direct efforts toward high-
potential leads, improving their overall outreach strategy. 

Consumer behavior studies also point to the growing importance of digital experiences 
in shaping consumer loyalty. Data-driven insights allow businesses to create seamless, 
personalized experiences across digital touchpoints, which is particularly valuable for small 
industries aiming to expand their reach [18]. AI can help optimize these experiences by tailoring 
messages and content to align with individual consumer journeys, making interactions more 
meaningful and effective in attracting new consumers. 

The adoption of AI in consumer behavior research emphasizes the trend toward data 
transparency and ethical data usage, especially in personalizing marketing approaches [9]. 
Consumers are increasingly concerned about data privacy, and small businesses must navigate 
these concerns by ensuring transparent and secure data handling practices. For home 
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industries, building trust through ethical data use can differentiate their brand and foster 
consumer loyalty. 

In summary, existing research on consumer behavior underscores the transformative 
potential of AI and big data in creating consumer-focused marketing strategies. While many 
studies have examined these effects in large corporations, there is limited literature on the 
application of these strategies in small home industries. By utilizing AI-driven consumer insights, 
home industries can build targeted outreach efforts that mirror the personalized marketing 
approaches typically seen in larger companies. 
 
2.3. AI and Big Data 

The integration of Artificial Intelligence (AI) and Big Data has become a pivotal force 
across industries, transforming traditional business practices by enabling data-driven decision-
making[19]. AI, with its ability to process, analyze, and interpret large data sets at remarkable 
speed, is particularly impactful when coupled with Big Data analytics, which handles vast and 
varied data from multiple sources[14]. This powerful combination allows businesses to uncover 
complex patterns, trends, and insights that would be otherwise inaccessible. For instance, AI 
algorithms can sift through consumer data to reveal behavior patterns, predict trends, and offer 
personalized recommendations, thereby improving marketing precision and consumer 
engagement. In the context of home industries, AI-driven Big Data analysis provides a 
competitive advantage by enabling targeted outreach and enhancing customer relationship 
management, even for smaller businesses with limited resources[20]. 

Recent advancements in AI and Big Data have significantly expanded the scope of data 
utilization, from real-time customer insights to predictive analytics and sentiment analysis. 
Machine learning, a branch of AI, allows systems to learn from data inputs and improve 
performance over time, enabling more accurate predictions and better adaptability to consumer 
behavior changes[21]. For small-scale industries, this technology offers a tailored approach to 
market reach, enabling these businesses to operate with the same level of consumer insight as 
larger corporations. Moreover, AI-enhanced Big Data provides a framework for optimizing 
supply chain management, automating customer interactions, and personalizing digital 
marketing efforts, making it a transformative tool in a highly competitive market landscape. 
 
2.4. State of the Art and Novelty 

The current state of research highlights the potential of AI and big data in revolutionizing 
consumer outreach, but small home industries remain underrepresented in these discussions. 
Previous studies predominantly focus on larger retail and corporate sectors, with limited 
exploration of scalable solutions tailored for small-scale enterprises. This study contributes a 
novel perspective by adapting AI and big data analytics specifically for small home industries, a 
sector that has yet to fully exploit the potential of these technologies for consumer outreach. The 
research offers an innovative model that enables small businesses to leverage data-driven 
insights effectively, bridging the gap between advanced marketing technologies and accessible 
implementation for resource-limited industries. 
 
3. Methodology 

This research employs the Prototyping method a development approach commonly 
used in software product research and development to iteratively refine requirements and 
designs based on user feedback. The project aims to develop an AI-driven consumer outreach 
system for home industries, utilizing Big Data analytics to increase market reach. The 
Prototyping method is ideal for this context, as it allows frequent user interaction, ensuring that 
the system design aligns closely with the needs of small-scale businesses. The process 
involved several phases: requirements analysis, prototype development, user feedback 
integration, system implementation, and testing. 

The methodology began with a comprehensive analysis of functional and non-functional 
requirements. Functional requirements include the system’s ability to gather, process, and 
analyze customer data effectively, providing actionable insights for targeted marketing. Non-
functional requirements cover usability and performance, ensuring that the system remains 
accessible and efficient for small business users. Following the requirements phase, a 
preliminary prototype was developed to capture the essential features and user interface of the 
AI-driven system, focusing on simplicity and user-friendliness. 
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Functional Requirements (FR): The system is required to (1) automatically collect 
consumer data from various digital platforms such as social media and e-commerce sites; (2) 
classify the data based on demographic and behavioral segmentation; (3) analyze consumer 
trends and preferences using machine learning algorithms; and (4) generate actionable 
marketing strategies and recommendations that can be easily understood and implemented by 
small business users. 

Non-Functional Requirements (NFR): The system must (1) provide a user-friendly 
interface to ensure accessibility for users with minimal technical background; (2) offer high 
processing speed for handling large volumes of data; and (3) maintain scalability to adapt to 
various business sizes and data loads. 

Based on this analysis, an initial prototype was developed to capture the essential 
functionalities and user interface of the AI-driven system. The prototype emphasized usability 
and efficiency, incorporating a clean design with intuitive navigation and simplified reporting 
features to support data-driven marketing decisions. 

 
Table 1. Functional and Non-Functional Requirements 

Type Requirement Description 

Functional 
(FR1) 

Automatic Data Collection System collects consumer data from platforms 
like Instagram, Tokopedia, Shopee, etc. 

Functional 
(FR2) 

Data Segmentation Segments consumer data by age, location, 
purchase behavior, etc. 

Functional 
(FR3) 

Trend and Behavior 
Analysis 

Applies machine learning to detect preferences 
and emerging buying patterns. 

Functional 
(FR4) 

Marketing 
Recommendation 
Generation 

Provides practical insights for targeted 
promotional campaigns. 

Non-Functional 
(NFR1) 

User-Friendly Interface Simple, icon-based UI accessible to non-
technical users. 

Non-Functional 
(NFR2) 

Performance Efficiency Capable of processing large datasets within 
minimal response time. 

Non-Functional 
(NFR3) 

Scalability Can be expanded to accommodate growing 
user needs and data volume without 
reengineering. 

 
Subsequently, feedback was gathered from a group of representative home industry 

users. This input was instrumental in refining the system design and functionality, aligning it with 
real-world user expectations. Adjustments were made to enhance data processing accuracy, 
optimize reporting capabilities, and streamline the user interface. After the prototype iterations 
were completed, the final system was implemented, incorporating an integrated architecture 
design based on the identified requirements. 

For system verification, a performance and functionality testing phase was conducted. 
The effectiveness of AI-driven consumer outreach features was evaluated by measuring the 
accuracy of data analytics, response time, and the system's scalability. The data analysis 
technique used in this research included accuracy tests, response time analysis, and feedback-
based adjustments to ensure the system's reliability. Additionally, Data Flow Diagrams (DFD) 
and Entity-Relationship Diagrams (ERD) were used to design the system architecture, reflecting 
the relationships and flow of information throughout the platform, thus enabling structured data 
handling and processing. vLastly, for data analysis, a set of evaluation metrics was used to 
assess the system's capability to enhance consumer outreach. These metrics included the 
system's efficiency in processing large datasets, the accuracy of targeted recommendations, 
and the overall user satisfaction based on post-implementation surveys. This methodology 
provides a structured approach to building a tailored AI solution for consumer outreach, 
leveraging the Prototyping method to ensure the system’s functionalities align effectively with 
user needs and enhance the consumer engagement strategies of small home industries. 
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4.1 System Requirements Analysis.  
The system requirements analysis was conducted with small-scale home business 

owners as the target users. Observations and interviews revealed several key needs: 
 
4.1.1 Functional Requirements.  

The following table presents the core features the system must support: 
 

Table 2. Present the Core Features 

C
Kode 

Feature Name Brief Description 

F
R1 

Data Collection 
Module 

Automatically retrieves customer data from social media 
and e-commerce platforms. 

F
R2 

Data Segmentation 
Engine 

Groups customers based on demographics and 
behavior. 

F
R3 

Behavior Analysis & 
Prediction 

Analyzes purchasing patterns and trends using machine 
learning. 

F
R4 

Recommendation 
Generator 

Provides relevant and data-driven marketing strategy 
suggestions. 

 
4.1.2 Non-Functional Requirements 
 

Table 3. Non-Functional Requirements 

C
Kode 

Aspect Brief Description 

N
FR1 

Usability The system interface must be user-friendly, even for users 
without technical backgrounds. 

N
FR2 

Performance The system should maintain fast response times, even with large 
datasets. 

N
FR3 

Scalability The system must be scalable to accommodate growing amounts 
of data and users. 

 
4.2 System Architecture Design. 
 
The system adopts a modular architecture comprising four main components: 
1. Input Layer: Collects data from Instagram, Tokopedia, Shopee, and other platforms. 
2. Processing Layer: Handles data cleaning, classification, and analytics. 
3. Machine Learning Module: Executes classification and prediction algorithms. 
4. Output Layer: Displays analysis results and marketing recommendations through a 

dashboard. 
 

4.3 User Interface (UI/UX) Design.  
The system is designed as a web-based platform with a strong focus on simplicity and 

ease of use. Below are some example interface screens: 
 
4.4 System Flow Diagram.  

The system flow diagram illustrates how data is collected, processed, and transformed 
into marketing insights. 
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Figure 1. Flowchart of the AI-Based Consumer Outreach Process 

 
4.5 Data Model and Algorithms 
4.5.1 Input Data Structure 
 

Variable Name Data   
Type 

Description 

Customer_ID String Unique customer identifier 
Age Integer Customer's age 
City String Geographical location 
Purchase_History List List of previously purchased products 
Date Date Transaction date 

 
4.5.2 Algorithms Used 
1. K-Means Clustering for customer segmentation 
2. Random Forest for predicting purchase behavior 
3. Content-Based Filtering for product recommendations 

 
4.6 System Prototype Design. 

An interactive web-based prototype has been developed to test the design. Key features of 
the prototype include: 
1. Upload and analysis of customer data 
2. Visualization of market segments 
3. Automatic recommendations based on AI outputs 

 

 
Figures 2. System Prototype Snapshots 

 



Jutisi  e-ISSN: 2685-0893     ◼ 

 

Designing AI-Driven Consumer Outreach Strategies ……… (Yogi Suprayogi) 

2693 

The prototype diagram for the AI-driven consumer outreach system, illustrating the 
dashboard interface with sections for customer data analysis, outreach strategy 
recommendations, and feedback integration. Let me know if you'd like further modifications. 

 
4.7 Discussion. 

The system design aligns well with the real needs of small-scale home business 
operators. The AI modules significantly accelerate the customer mapping process and help 
clarify marketing strategy directions. Through this prototype, business owners can more 
effectively reach new customers and retain existing ones by employing a more personalized and 
data-driven approach. This study explored the effectiveness of an AI-driven system, utilizing Big 
Data analytics to expand consumer outreach for small-scale home industries. Each stage in the 
development process, from prototype creation to system testing, was designed to address the 
specific needs of these businesses, enhancing their capacity for targeted marketing and 
customer engagement. The prototyping methodology allowed for iterative refinement of system 
functionalities based on user feedback, which highlighted the importance of an accessible, user-
friendly interface and precise data processing capabilities. Testing indicated that the system 
successfully generated insights on customer behavior, enabling small businesses to personalize 
outreach strategies and increase their reach. 

The system’s testing phase confirmed the utility of integrating AI and Big Data analytics 
in real-time customer data processing. By measuring performance in terms of accuracy and 
response times, the system demonstrated improved efficiency in identifying consumer patterns 
and adapting outreach strategies. The findings are aligned with previous research that 
emphasizes the role of AI in enhancing marketing precision through data-driven insights. 
However, the focus on home industries adds a novel dimension to this study, addressing a 
sector often overlooked in AI-based consumer outreach solutions. The results further confirmed 
the relevance of AI to increase competitive advantages, even for small enterprises with limited 
resources. 

When compared to previous studies, this research reinforces the findings on AI’s 
capability to elevate marketing effectiveness but introduces a new application scope by focusing 
on home industries. While earlier studies primarily addressed larger organizations, this study 
demonstrates that AI-driven solutions can be effective even in smaller, resource-constrained 
business environments. This application expands on traditional Big Data analytics research by 
tailoring strategies specifically for smaller operations, which shows the scalability and flexibility 
of AI technologies in diverse business contexts[22]. 

The system's performance metrics, including high levels of data processing accuracy 
and positive user feedback, underscore its practical benefits. These results illustrate that the 
identified challenges at the beginning such as limited marketing reach and data analysis 
capabilities for home industries can be resolved with the proposed AI system[23]. Additionally, 
user feedback suggests that the platform’s adaptability to various customer profiles is 
particularly valuable, indicating a broader potential for adoption across similar industry sectors. 

Overall, this research provides a foundational approach to deploying AI and Big Data 
analytics in small-scale industries, encouraging further exploration of customized AI solutions. It 
demonstrates that AI-driven consumer outreach is not exclusive to large corporations and has 
practical applications for smaller enterprises. Future research could investigate enhancements 
to the system’s predictive capabilities, including more advanced machine learning models and 
extended applications to other sectors within the small business landscape. 

 
5. Conclusion. 

This research demonstrated that AI-driven consumer outreach systems, supported by 
Big Data analytics, can significantly enhance marketing effectiveness for small-scale home 
industries. The system successfully addressed initial challenges in data processing and 
consumer targeting, enabling personalized and scalable outreach strategies. Testing confirmed 
that the solution is both practical and efficient, even in resource-limited settings. By validating 
AI's adaptability to smaller businesses, this study opens avenues for further innovations in AI 
application for small enterprises. Future improvements could extend these capabilities, making 
AI a more integral tool for competitive growth in small industry sectors. 
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