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Abstract

The increased use of QRIS, especially in Manokwari, warrants research to understand the
adoption intention along with several determining factors. The research aims to understand the
influence of Self-Efficacy, Personal Innovativeness, and Privacy Concern on the adoption of
QRIS in the West Papua Province. This research utilizes the Technology Acceptance Model
(TAM) with perceived usefulness and perceived ease of use, external variables such as Privacy
Concern, Personal Innovativeness, Self-Efficacy, and control variables are measured through
SEM-PLS. An online questionnaire was distributed to the West Papua community, with 162
respondents who had used QRIS in the past month. The research results indicate that Self-
Efficacy and Personal Innovativeness significantly affect perceived usefulness and perceived
ease of use. Privacy Concern influences Adoption intention, which subsequently affects
perceived usefulness and perceived ease of use. However, the relationship between Privacy
Concern and perceived usefulness and perceived ease of use is less significant, indicating that
the perception of Privacy Concern is not a major factor in the adoption of QRIS in West Papua
Province.
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Abstrak
Adanya peningkatan penggunaan QRIS khususnya di Manokwari sehingga perlu dilakukan
penelitian untuk mengetahui niat adopsi dengan beberapa faktor penentu. Tujuan penelitian
adalah memahami pengaruh Self-Efficacy, Personal Innovativeness, dan Privacy Concern
terhadap adopsi QRIS di Provinsi Papua Barat. Penelitian ini menggunakan model Technology
Acceptance Model (TAM) dengan perceived usefulness & perceived ease of use, variabel
eksternal seperti Privacy Concern, Personal Innovativeness, Self-Efficacy, dan kontrol variabel
diukur melalui SEM-PLS. Kuesioner online disebarkan kepada masyarakat Papua Barat,
dengan 162 responden yang pernah menggunakan QRIS dalam satu bulan. Hasil penelitian
menunjukkan bahwa Self-Efficacy dan Personal Innovativeness berpengaruh signifikan
terhadap perceived usefulness dan perceived ease of use. Privacy Concern mempengaruhi
Adoption intention, yang kemudian mempengaruhi perceived usefulness dan perceived ease of
use. Namun, hubungan Privacy Concern dengan perceived usefulness dan perceived ease of
use kurang signifikan, menunjukkan bahwa persepsi Privacy Concern tidak menjadi faktor
utama dalam adopsi QRIS di Provinsi Papua Barat.
Kata kunci: Mobile Self-Efficacy; Personal Innovativeness; Privacy Concern; QRIS; SEM-PLS

1. Introduction

Electronic money transactions in Indonesia continue to show an increasing trend from
year to year [1]. Bank Indonesia, tasked with setting monetary policies and regulating payment
systems, has implemented a system policy through the Quick Response Code Indonesian
Standard (QRIS) regulated under Bank Indonesia Regulation N0.16/08/PBI/2014 at Bank
Indonesia (2014). The QRIS is designed to enable a single code to be used across various
payment services [2]. Payment QR Codes with the QRIS standard can receive payments from
all digital wallets (e-wallets), such as OVO, GoPay, LinkAja, DANA, and others. The increase in
the use of QRIS by the people of West Papua, especially in the city of Manokwari, is closely
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related to driving factors that attract people's interest in using QRIS. Privacy concern, or the
apprehension of personal information by QRIS users, is one of the factors influencing
someone's interest in using QRIS.

Merchants or businesses connected to QRIS are distributed across 12 regions in West
Papua. Sorong City emerges as the area with the highest QRIS usage, reaching 11,933
merchants, followed by Manokwari with a total of 10,788 merchants. The number of merchants
in other regions is as follows: Fakfak (1,114 merchants), Teluk Bintuni (697 merchants), Raja
Ampat (639 merchants), Kaimana (552 merchants), Sorong Selatan (280 merchants), Teluk
Wondama (124 merchants), Maybrat (77 merchants), Manokwari Selatan (45 merchants),
Tambrauw (28 merchants), and Pegunungan Arfak (18 merchants) at papuabaratnews.co. Data
from the West Papua Payment and Settlement Agency (LPP) for the year 2020 indicates that
the highest number of QRIS users comes from Sorong City and Manokwari Regency, with 2,563
and 1,824 users, respectively.

The increased adoption of QRIS by the West Papuan community is influenced by various
driving factors that attract their interest in adopting QRIS. One such factor is Privacy Concern,
which relates to users' apprehensions about the privacy of their personal information in QRIS.
Internet Privacy Concern refers to how individuals consider the level of privacy they are willing
to provide for the applications or websites they use [3]. In the results of this study, it is expected
to assist the community in understanding the adoption of QRIS so that they can be more
comfortable when utilizing QRIS for their respective needs. QRIS users who understand these
privacy policies may feel concerned about the security of their personal data. However, by
agreeing to the applicable terms and conditions, users tend to feel more secure and comfortable
regarding their privacy. The surge in QRIS usage, originating from the initiatives of Bank
Indonesia, may indicate the emergence of new individuals adopting QRIS. In addition to TAM,
the researchers also integrated the TAM model with external variables, namely Privacy concern,
Personal innovativeness, and Self-Efficacy, and also added control variables such as age and
gender. This occurs due to the awareness that QRIS is an innovative addition to the payment
system, aligning with the concept of Personal Innovativeness, which describes an individual's
desire to try new technology [4]. According to diffusion theory, innovation adoption is related to
personal innovation or the willingness to try a new innovation [5]. From this explanation, it can
be concluded that individuals trying QRIS have confidence, and mobile Self-Efficacy (belief or
self-efficacy) becomes a key factor in QRIS usage. Mobile Self-Efficacy, reflecting confidence or
self-efficacy in using mobile technology, plays a crucial role in various aspects of human life [6].

Based on the formulated problem statement, the objective of this research is to determine
the influence of factors such as Privacy Concern, Personal Innovativeness, and Self-Efficacy as
determinants of QRIS adoption in West Papua Province.

2. Literature Review

In this section is a collection of research findings from previous researchers who have
discussed the Technology Acceptance Model (TAM) study. The results of previous research can
be used as references related to this study. Research using TAM has been conducted before.

The results of the study conducted by [7] titled "Acceptance Model of BRISPOT BRI Unit
Application with the Technology Acceptance Model (TAM) Approach” show that Perceived
Resources significantly and directly influence Perceived Ease of Use. Individual resources
(employees' skills and knowledge) and supportive hardware when implementing a new system
will provide ease for employees to operate it. Self-efficacy significantly and directly influences
Perceived Ease of Use. The higher the respondents' perception of their potential, the higher the
perception that the BRISPOT application is easy to use. In this study, the model used is the
Technology Acceptance Model (TAM), which encompasses two main constructs: perceived
usefulness and perceived ease of use. This model is also integrated with external variables
such as Privacy Concern (security concerns), Personal Innovativeness (an individual's
willingness to use new information systems), and Mobile Self-Efficacy (confidence or self-
efficacy in using mobile technology). Additionally, control variables, namely age and gender, are
included.

The research conducted by [8], entitled “analysis of factors influencing the interest of upn
veteran east java students in using qris” aims to determine the factors influencing the
willingness of students at the Universitas Pembangunan Nasional Veteran East Java to use
QRIS payment method using the Technology Acceptance Model (TAM) method. There are four
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variables used in the model in this study, namely perceived benefits, perceived ease of use,
perceived risk, and perceived interest. An online questionnaire distributed using Google Form
was used to collect a total of 167 responses from participants. The data will be analyzed using
PLS-SEM, or Partial Least Squares Structural Equation Modeling. The results of the study
indicate that perceived benefits have a positive and significant effect on perceived interest, with
an original sample value of 0.439 and a p-value of 0.000. Perceived ease of use has a positive
but not significant effect on perceived interest, with an original sample value of 0.167 and a p-
value of 0.133. Perceived risk has a negative and significant effect on perceived interest, with
an original sample value of -0.190 and a p-value of 0.005.

The study entitled 'Analysis of the Use of Quick Response Indonesian Standard (QRIS)
on Payment Transaction Convenience Among Street Vendors in South Alun-Alun Yogyakarta,'
conducted by [9], aims to determine the difference in income before and after using QRIS as
well as the satisfaction of street vendors in using QRIS through Paired T Test and Quantitative
Descriptive approaches with the Technology Acceptance Model (TAM) theory and consumer
satisfaction. The results of this study show that the average daily income of street vendors
before and after using QRIS increased significantly and positively by Rp146,964.206.
Furthermore, the satisfaction of street vendors in using QRIS showed an average value of 4.83
with an effectiveness of 96.6%, indicating highly effective satisfaction as the value is above
80%.

In this study, the model used is TAM, employing its two main constructs: perceived
usefulness and perceived ease of use, integrated with external variables such as Privacy
Concern, Personal Innovativeness, and Self-Efficacy. Additionally, control variables including
age and gender were added.

Privacy concern

Mobile Self-efiicacy

Personal -
innovativeness 1

Controi Variable

Figure 1. Research Model

Perceived usefulness is the level of an individual's belief (mobile self-efficacy) that the
use of technology will enhance the performance of an activity [10]. In other words, this construct
involves beliefs in decision-making. Perceived ease of use is defined as the extent to which an
individual believes that using a technology does not require excessive effort. If someone
believes and is confident that the information system is easy to use, then they are likely to use
it. Therefore, this study assumes a relationship between mobile self-efficacy and perceived
usefulness and perceived ease of use in QRIS. Thus, the hypotheses proposed are as follows:

H1: Mobile self-efficacy significantly influences individuals' perceptions regarding the
Perceived Usefulness of QRIS.

H2: Mobile self-efficacy significantly influences individuals' perceptions regarding the
Perceived Ease of Use of QRIS.

In the context of technology, personal innovativeness refers to the extent to which an
individual is willing to try new technology. Individuals with a high level of personal
innovativeness tend to be more proactive in seeking the latest information about technology and
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strive to adopt innovations earlier than others. Individuals with a high level of innovation
generally have positive perceptions and benefits regarding technology. Therefore, individuals
with a high level of innovativeness may miss certain benefits if they do not try new technology
[11] and according to [12]. Personal innovativeness is also recognized and considered a
significant factor influencing the perceived ease of use of a technology. Individuals with a high
level of personal innovativeness are more active in seeking information about new things, and
they tend to adopt innovations earlier than others, often referred to as early adopters. Therefore,
this study assumes that personal innovativeness has a significant positive influence on the
perceived ease of use in QRIS.

H3: Personal innovativeness ignificantly influences individuals' perceptions regarding
the Perceived Usefulness of QRIS.

H4: Personal innovativeness significantly influences individuals' perceptions regarding
the Perceived Ease of Use of QRIS.

Privacy concerns refer to an individual's awareness and perceived risk related to privacy
violations [13]. Privacy concerns reflect consumers' level of worry about the potential misuse of
data by others [14]. Perceived usefulness, as a belief in utility, is the degree to which an
individual believes that the use of technology or a system will enhance their performance at
work [15]. Perceived usefulness is defined as the extent to which an individual believes that
using a specific information system will improve their performance. From this definition, it is
evident that the perception of utility involves a belief in the decision-making process. If someone
feels confident that their privacy is secure, they will use the system. Conversely, if someone
feels uncertain about the security of their privacy, they will not use it. Therefore, the hypothesis
proposed is as follows:

H5: Privacy Concern significantly influences individuals' perceptions regarding the
Perceived usefulness terhadap QRIS.

H6: Privacy Concern significantly influences individuals' perceptions regarding the
Perceived ease of use terhadap QRIS.

Privacy reflects the extent to which an individual has control over their personal information
when using QRIS [3]. Privacy factors are one of the elements influencing the intention to use
QRIS, where privacy plays a role in restricting others' access to obtain, share, or use
information about personal data.

H7: privacy Concern significantly influences individuals' perceptions regarding Adoption
Intention toward QRIS.

There are two factors that influence individual decisions to adopt new technology and
systems: individuals are willing to use new technology and systems when they perceive them as
beneficial, and individuals are willing to adopt new technology and systems when they find them
easy to use [15]. The intention to use a website reflects the community's willingness to engage
with that website [16]. The intention to use is influenced by perceived usefulness, where
customers who find and perceive the usefulness for transactions in their mobile payment
systems are more likely to adopt mobile payment services [14].

H8: Perceived usefulness significantly influences individuals' perceptions regarding
Adoption Intention toward QRIS.

H9: Perceived ease of use significantly influences individuals' perceptions regarding
Adoption Intention toward QRIS.

Age has an influence on an individual's cognitive abilities and thought patterns [17]. As
one ages, an individual's cognitive abilities and thought patterns develop, leading to an increase
in acquired knowledge. Similarly, gender is a crucial demographic characteristic to discuss as it
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has been proven that men and women process information differently [18]. The majority of
internet and e-money users tend to be males [19], while online shoppers are generally
dominated by females. Therefore, the researcher formulates that:

H10: Age significantly influences individuals' perceptions regarding Adoption Intention
toward QRIS.

H11: Gender significantly influences individuals' perceptions regarding Adoption
Intention toward QRIS.

3. Metodologi

The method employed in this research is a quantitative approach. The study was
conducted across several regencies and cities in the West Papua Province, specifically
Manokwari Regency, Sorong Regency, and Sorong City. Due to constraints in time and cost,
the research was carried out online from August to September 2023. The targeted population
for this study comprises the QRIS user community in West Papua, with a specific focus on the
adoption level of QRIS. In the sampling process, the researcher utilized the Purposive Sampling
technigue based on defined research criteria. PLS-SEM serves as the sample measurement
method in this research, with a requirement of a minimum sample size of ten times the number
of indicators indicating a construct. Therefore, the necessary sample size is a minimum of 150.
Primary data sources in this study were directly obtained from respondents through
questionnaires containing statements crafted by the researcher. The data collection technique
was conducted indirectly through the distribution of questionnaires. Descriptive analysis, as a
form of research data analysis, is employed to test the generalization of research results based
on a single sample [20]. Descriptive analysis is carried out by describing each research variable
based on the obtained data, which is then analyzed using SEM-PLS.

4. Results and Discussion

The data obtained from the respondents were collected indirectly through an online
questionnaire and distributed via the WhatsApp application. Previously, the questionnaire
underwent a piloting or trial process involving 1 lecturer in Information Technology and 5
Information Technology students. Respondent data were successfully collected over a period of
4 (four) weeks, starting from August 20 to September 21, 2023, totaling 240 respondents, with
162 respondent data using QRIS and 78 respondents reported not using QRIS.

Table 1. Respondent Data

Category Item Jumlah  Percentage (%)
Gender Male 56 34,5%
Female 106 65,4%
Age 17- 25 93 57.4%
26 - 35 51 31,4%
> 36 18 11,1%
Highest Education SMA 87 53,7%
Dl 6 3,7%
S1 67 41,3%
S2 2 1,2%
Occupation PNS 15 9,2%
TNI-POLRI 1 0,6%
Pengusaha 8 3,3%
Mahasiswa/Pelajar 87 53,7%
Swasta 20 12,3%
Honorer 22 13,5%
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Category Item Jumlah  Percentage (%)
Ibu Rumah Tangga (IRT) 1 0,6%
Lainnya 23 14,1%
Income < 1 Million Rupiah 143 59,6%
1 - 3 Million Rupiah 72 30%
4 - 6 Million Rupiah 20 8,3%
> 6 Million Rupiah 5 2,1%
E;‘g’; é‘;“lse,‘,’ er Yes 162 67,5%
Never 78 32,5%

The measurement model is a description of the relationships between latent variables
(constructs) and their indicators. In this study, three criteria were applied to assess the outer
model, namely Convergent Validity, Discriminant Validity, and Composite Reliability [21], as well
as according to [22].

The convergent validity test is evaluated through two stages, namely by examining the
loading factor (IF) and average variance extracted (AVE). The loading factor values should be
greater than 0.7 to be considered valid [23] and according to [24]. The convergent validity
criterion for AVE is AVE > 0.50, indicating that more than half (50%) of the indicator variance
can be included in the construct score [22].

Reliability testing is used to demonstrate that the indicators used are truly trustworthy
and reliable in measuring the construct. Reliability testing is conducted through composite
reliability and Cronbach's alpha. A construct is considered reliable if it has high reliability, i.e., >
0.70 [24].

Table 2. Confirmatory Variable Results

Construct Statement item Kode LF
Adoption Intention (Al) | Plan to Use QRIS In the Future All 0.892
[15] | Plan to Use QRIS Every Time | Al 0.937
CA, CR, AVE =0.904, Make A Transaction.
0.940, 0.839 | Plan to Use QRIS Continuously. Al3 0.919
| Feel Concerned About My Privacy PC1 0.914
When Using QRIS.
Privacy Concern (PC) I Feel Uncomfortable About the 0.931
[25] [26] Security of My Privacy When Using PC2
CA, CR, AVE = 0.904, QRIS
0.939, 0.838 I Am Worried That My Personal 0.901
Information May Be Misused When PC3
Using QRIS.
Perceived Ease of Use I Fee_l That QRIS Provid_es 0.887
Convenience When Making PEOU1
(PEOU) .
[27] Trz_insactlons.
CA. CR, AVE = 0.846, I Flnd'QRIS Easy to Learn. - PEOU2 0.862
0.907, 0.765 | Don't Need Extra.Effort When Using PEOU3 0.874
QRIS For Transactions.
When | Heard About QRIS As A New 0.860
Personal Innovativeness  payment Technology, | Looked for PI1
(PD) Ways to Try It.
[27] | Perceive QRIS As A New 0.915
CA, CR, AVE = 0.860, Technology for Conducting P12
0.915, 0.782 Transactions
| Use QRIS As an Experiment with PI3 0.876
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Construct Statement item Kode LF
New Technology
| Want to Use QRIS Because It 0.890
Allows Me to Complete the PU1
Perceived Usefulness Transaction Process More Quickly.
(PU) | Want to Use QRIS Because It Is U2 0.879
[15] [27] More Beneficial for Transactions.
CA, CR, AVE = 0.918, | Want to Use QRIS Because It PU3 0.929
0.946, 0.803 Makes My Transactions Easier
Using QRIS Makes My Lifestyle PU4 0.886
During Transactions Easier.
| Can Use QRIS Without Assistance SE1 0.851
Mobile Self-Efficacy (SE)  from Others.
[28] I Can Complete Transactions Using SE2 0.911
CA, CR, AVE = QRIS.
0.863, 0.916, 0.785 I Am Confident in The Usefulness of 0.894

. E
QRIS For Transactions. SE3

In this study, discriminant validity assessment is conducted through the Fornell-Larcker
Criterion test by comparing the correlations between variables with the square root of AVE [24].
The measurement model has good discriminant validity if the square root of AVE for each
variable has a higher value than the correlations with other variables.

Table 3. Discriminant Validity

Al PC PEOU PI PU SE
Al 0.916
PC -0.196 0.915
PEOU 0.780 -0.107 0.874
Pl 0.682 -0.094 0.713 0.884
PU 0.771 -0.097 0.851 0.731 0.896
SE 0.656 -0.132 0.768 0.665 0.776 0.886

In this study, the inner model can be evaluated by examining the R-Square for
dependent constructs, indicated by t-values and path coefficients to assess substantive
influence. Variance Inflation Factors (VIF) are used as an indicator of multicollinearity among
independent variables. The results of the multicollinearity test show that the VIF value should be
< 5, and the tolerance value should be > 0.2. The criteria for the magnitude of the R-Square
value are as follows: An R-Square value of 0.75 is considered a strong model; an R-Square
value of 0.50 indicates a moderately adequate model, and an R-Square value of 0.25 suggests
a weak model [29]. Since the VIF and R-Square values for the constructs meet the criteria,
further structural model testing can be carried out, as shown in Table 4 below.

Furthermore, the hypothesis testing stage utilizes a t-table value for a two-tailed
test, specifically 1.96, which corresponds to a significance level of 5%, and a p-value with a
significance level of 0.05 [23]. In the final model, the hypothesis evaluation presented in Figure
2 reveals that the highest value from the bootstrapping test results is 6.797, indicating the
influence of Mobile Self-Efficacy on Perceived Ease of Use. Therefore, it can be inferred that
this relationship has a significant impact. On the other hand, the lowest value is 0.078,
representing the relationship between Privacy Concern and Perceived Ease of Use. This value
is < 1.96, indicating that this relationship does not have a significantly influential impact.
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Tabel 4. Structural Model Evaluation

Hypotheses T Statistics P Values Results
H1: SE — PU 6.797 0.000 Accepted
H2: SE — PEOU 7.288 0.000 Accepted
H3: PI - PU 4.896 0.000 Accepted
H4: Pl — PEOU 5.109 0.000 Accepted
H5: PC — PU 0.193 0.847 Rejected
H6: PC — PEOU 0.078 0.938 Rejected
H7: PC — Al 2.278 0.023 Accepted
H8: PU — Al 4.454 0.000 Accepted
H9: PEOU — Al 5.156 0.000 Accepted

Privacy
Concern

Perceived
Usefulnes

Adoption

ntention

0.000*

Personal
nnovativeness

Figure 2. Final Results Model
(*p-value <0.05, **p-value<0.001)

Based on the hypothesis test results, it is known that H1 is accepted, meaning that self-
efficacy or belief (Mobile Self-efficacy) has a significant influence on benefits (Perceived
usefulness). This is indicated by the T-statistic value exceeding 1.96, which is 6.797, and the p-
value less than 0.05, which is 0.000. It also has a positive effect, as seen in the original sample,
which is 0.522 or 5.22%. For H2, it is accepted, meaning that belief (Mobile Self-efficacy) has a
significant influence on ease (Perceived ease of use). This is indicated by the T-statistic value
exceeding 1.96, which is 7.288, and the p-value less than 0.05, which is 0.000. It also has a
positive effect, as seen in the original sample, which is 0.527 or 5.27%.

In the hypothesis testing results, it is observed that H3 is accepted, signifying that
innovation (Personal innovativeness) significantly influences benefits (perceived usefulness).
This is indicated by a T-statistic value exceeding 1.96, specifically 4.896, and a p-value less
than 0.05, namely 0.000. Additionally, it demonstrates a positive effect, as observed in the
original sample, amounting to 0.385 or 3.85%. Regarding H4, it is also accepted, indicating that
innovation (Personal innovativeness) significantly influences ease (Perceived ease of use). This
is supported by a T-statistic value exceeding 1.96, specifically 5.109, and a p-value less than
0.05, namely 0.000. Similarly, it exhibits a positive effect, as seen in the original sample, totaling
0.362 or 3.62%.

The hypothesis testing results reveal that H5 is rejected, indicating that privacy concern
does not have an influence on perceived usefulness. This is evident from the T-statistic value,
which is less than 1.96, specifically 0.193, and a p-value greater than 0.05, namely 0.847. It
also exhibits a negative effect, as seen in the original sample, amounting to 0.008 or 0.8%.
Thus, these results indicate that privacy concern does not have a significant and negative
impact on perceived usefulness. It can be concluded that respondents disagree that privacy
concern can affect the benefits of adopting information technology using QRIS. Subsequently,
the hypothesis testing results show that H6 is rejected, signifying that privacy concern does not
have an influence on perceived ease of use. This is indicated by the T-statistic value, which is
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less than 1.96, specifically 0.078, and a p-value greater than 0.05, namely 0.938. It also has a
negative impact, as observed in the original sample, amounting to -0.004 or -0.4%. Therefore,
these results indicate that privacy concern does not have a significant and negative influence on
perceived ease of use. It can be concluded that respondents disagree that privacy concern can
affect the ease of adopting QRIS.

Based on the results of hypothesis testing, it is found that H7 is accepted, indicating that
privacy concern significantly influences Adoption Intention. This is demonstrated by a T-statistic
value exceeding 1.96, specifically 2.278, and a p-value less than 0.05, namely 0.000. It also has
a positive effect, as observed in the original sample, amounting to -0.111 or -11.1%. This result
shows that an individual's perceived privacy concern has a significant and negative impact on
Adoption Intention. The results of hypothesis testing also reveal that H8 is accepted, signifying
that perceived usefulness has a significant influence on Adoption Intention. This is supported by
a T-statistic value exceeding 1.96, specifically 5.156, and a p-value less than 0.05, namely
0.000. It also has a positive effect, as seen in the original sample, totaling 0.440 or 4.40%. This
indicates that perceived usefulness significantly and positively influences Adoption Intention.

The results of the hypothesis testing indicate that H9 is accepted, suggesting that ease
of use (perceived ease of use) significantly influences the intention to use (Perceived ease of
use). This is supported by a T-statistic value exceeding 1.96, specifically 5.156, and a p-value
less than 0.05, namely 0.000. It also demonstrates a positive effect, as observed in the original
sample, totaling 0.440 or 4.40%. Hypotheses H10 and H11 are accepted, with age categories
more inclined to accept, namely 17 — 25 years and 26 — 36 years, indicating that age has a
significant influence on the intention to use QRIS. This can be observed from the T-statistic
values in the age categories 17 — 25 years and 26 — 36 years, which are > 1.96, and the p-value
is < 0.05, totaling 6 hypotheses. Meanwhile, in the age category > 36 years, there are 6
hypotheses with T-statistic values > 1.96 and p-value < 0.05. This suggests that age within the
categories 17 — 25 years and 26 — 36 years has a significant influence on the intention to adopt
QRIS.

This aligns with the research conducted [1] stating that the female gender is more
dominant than males, indicating that women are more active in using technology. Therefore,
female respondents have the intention to adopt QRIS, while male respondents are less inclined
to adopt QRIS.

5. Conclusion

Based on the research background conducted to ensure that the adoption of QRIS in
West Papua is influenced by Privacy Concern, Personal Innovativeness, and Mobile Self-
Efficacy. This study employs the Technology Acceptance Model (TAM) to analyze and
understand the factors influencing the acceptance of information technology systems. The TAM
model consists of two main constructs, namely perceived usefulness and perceived ease of
use, integrated with external variables such as Privacy Concern, Personal Innovativeness, and
Mobile Self-Efficacy. Additionally, control variables such as age and gender are included. The
results of this study explain that only two factors influence the adoption of QRIS in the West
Papua Province, namely Personal Innovativeness and Mobile Self-Efficacy. Furthermore, there
are factors that do not affect the intention to use QRIS in the West Papua Province, namely
Privacy Concern.

Mobile Self-Efficacy has a significant influence on perceived usefulness and perceived
ease of use in West Papua Province. This indicates that the community perceives the benefits
and ease of using QRIS as a non-cash payment service in Indonesia. QRIS provides benefits
and convenience that make users more confident in adopting technology, thereby influencing
the perceived ease of adopting information technology.

Personal innovativeness also has a significant influence on the perceived usefulness
and perceived ease of use in West Papua. The community perceives the benefits and utility of
QRIS as a non-cash payment service. Innovation in individuals is reflected in their ability to use
QRIS without assistance from others, indicating that QRIS provides benefits and convenience
for non-cash payments, as well as offering new and exciting experiences for users.

Privacy concern has a significant influence on Adoption intention in West Papua
Province. This indicates that the perceived privacy concerns of the community lead to the belief
that information technology is safe to use, thus increasing an individual's interest in using
technology. However, Privacy concern has less significant influence on the perceived
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usefulness and perceived ease of use hypotheses for the people of West Papua Province. This
means that an individual's privacy concerns about using QRIS as a non-cash service are not
based on perceptions of benefits and usability, so Privacy concern is not significant.

Perceived usefulness and perceived ease of use have a significant influence on
adoption intention in West Papua Province. This means that the utility and ease of using QRIS,
where an individual only needs one QR Code, as QRIS can process transactions even when
using different Payment System Service Providers (PJSP), play a significant role in shaping the
interest to adopt QRIS. This is because respondents feel that the service is easy to learn and
operate.

Age, as a control variable, significantly influences adoption intention. In this study, three
age categories were considered: 17 — 26 years, 26 — 35 years, and >36 years. The research
results indicate that the age categories of 17 — 25 years and 26 — 35 years influence the
intention to use QRIS, while the >36 years age category does not show an intention to use
QRIS. Gender, as another control variable, significantly influences the intention to use QRIS.
The research findings reveal that in West Papua Province, females are more dominant in
adopting QRIS, while males are less inclined to adopt QRIS.
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